


Organize�94�exhibitions�in�2023



LIFESTYLE�Week�comprises�9�specialized�shows�featuring�gifts,�interior�goods,�stationery,�fashion�items,�beauty�&�healthcare�products,�etc
High-design,�functional,�and�storied�products�are�showcased,�drawing�tens�of�thousands�of�buyers�annually.



LIFESTYLE�Week�comprises�9�specialized�shows�featuring�gifts,�interior�goods,�stationery,�fashion�items,�beauty�&�healthcare�products,�etc
High-design,�functional,�and�storied�products�are�showcased,�drawing�tens�of�thousands�of�buyers�annually.

Japan’s�leading�International,�B2B�Tradeshow�for�Lifestyle�Products





*Click�banners�for�product�examples

https://lp.rxjapan.jp/content/dam/sitebuilder/rxjp/rx-japan/doc/24/ZKproducts.pdf
https://lp.rxjapan.jp/content/dam/sitebuilder/rxjp/rx-japan/doc/24/ISproducts.pdf
https://lp.rxjapan.jp/content/dam/sitebuilder/rxjp/rx-japan/doc/24/BKproducts.pdf
https://www.lifestyle-expo.jp/doc_outline_dt_en/
https://lp.rxjapan.jp/content/dam/sitebuilder/rxjp/rx-japan/doc/24/TKproducts.pdf
https://lp.rxjapan.jp/content/dam/sitebuilder/rxjp/rx-japan/doc/24/HBproducts.pdf
https://lp.rxjapan.jp/content/dam/sitebuilder/rxjp/rx-japan/doc/24/FZproducts.pdf
https://lp.rxjapan.jp/content/dam/sitebuilder/rxjp/rx-japan/doc/24/FZproducts.pdf


Visitors

*Importers/Distributors
*Gift�Shops
*Lifestyle�Shops
*Department�Stores
*Interior�Shops
*DIY�Stores
*Hotels/Restaurants
*Wholesalers

Major�Retailers�include�Department�stores,�Lifestyle�shops,�GMS
and�so�on.�Major�Retailers,�Importers/Distributors�and�professional
users�account�for�about�60%.

For�exhibitors�from
overseas,�the�show�offers
the�opportunity�to�find
agents�and�customers!

Visitor�Categories

45,000
buyers�of
Japan�&�Asia



Retail�examples�coming�to�LSW�
Department�Stores

Mitsukoshi�Isetan�HD
Takashimaya
J.Front.Retailing
Marui�Group
H2O�Retailing
Kintetsu�Department

Market
ShareCompany�names

1st
2nd
3rd
4th
5th
6th

Ryohin�Keikaku�(MUJI)
PAL�Group�HD
THE�LOFT
Hands
Styling�Life
VILLAGE�VANGUARD�CO

1st
2nd
4th
5th
6th
7th

PPIH�HD
Nitori�HD
Valor�HD
DCM�HD
Kohnan�Shoji�Co.,Ltd
Arclands

1st
2nd
3rd
4th
5th
7th

Lifestyle�Shops GMS/DIY�Shops
Company�names Company�namesMarket

Share
Market
Share



Exhibitors

*Stationery
*Gift
*Interior
*Fashion�Goods
*DESIGN�products
*Health�&�Beauty�Goods
*Baby�&�Kids
*Food�Gifts

Exhibit�Products

Companies�
having��
Lifestyle�products

65%

�In
te
rn

atio
nal�exhibitors’�ratio

65%

35%

International�Exhibitors

Japanese�Exhibitors



Why�LIFESTYLE�Week?
Meet�buyers�from�various�industries

LIFESTYLE�Week�is�a�comprehensive�B2B�trade�fair�consisting�of�9�specialised�shows�related�to�lifestyle.�
You�can�meet�Japan/Asia�buyers�from�various�industries�at�once!
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Why�LIFESTYLE�Week?

visitors’�main�purpose
*Discovering�new�overseas�brands,�
*Finding��new�international�business�partners65%

�In
te
rn
ati

onal�
exhibitors’�ratio

You�can�find�agents/distributors�in�Japan02



The�comprehensive�support�by�the�show�team������

Why�LIFESTYLE�Week?
03

English
pre-show�webinar

One�on�One
Advise�for�you

One�site
Booth�deco�Support

Special�team�for
miximizing
exhibitors’�result.��

We�will�help�you�prepare...
�*Japanese�Catch�copy
�*Japanese�flyers
�*�Translation�(limited�amount)

[Exhibitors�Success�Team]Special�Webinar�for�you�

*Japanese�Business�Culture
*How�to�enter�Japanese�market
*How�you�should�behave�during�the�show
*How�to�decorate�your�booth�in�Japan�show

[Contents] [Advises�e.g.]
*Customized�advise�based�on�your�products
*Tips�for�your�booth�decoration�
��������������������������������based�on�Japanese�preference
*Answering�your�questions�
*Full�Support�for�your�preparation

Prompt�On-site�support
���������based�on�visitors’�reaction



Previous�International�Exhibitors



Exhibitor’s�&�Visitor’s�Comments
[�Exhibitor’s�Comments�]
TRAVEL�MALL�
This�was�our�first�time�to�participate
in�the�show�and�we�had�more�than
100�visitors�coming�to�our�booth.
They�were�looking�for�serious
business�which�is�fantastic.�
We�already�signed�for�a�bigger
booth�for�next�year.

LOVINFLAME�
We’ve�had�major�retailers�and�top
designers�reaching�out�to�us.
I�think�the�show�has�excellent
branding�and�it�is�a�great�way�to�kick
off�business�into�Japan.
Show�Management�was�very
supportive�from�the�beginning.

[�Visitor’s�Comments�]

MoMA
You�see�so�much�person�to�person,
business�to�business�happening
between�retailers�and
manufacturers.�You�can�feel�the
energy�in�the�air�that
there�is�a�lot�happening�at�the�show.

KINOKUNIYA�COMPANY�
The�purpose�of�visiting�the�show�was
to�source�stationery�and�gift�products
that�we�can�place�at�our�bookstores.
The�show�gives�us�a�great�opportunity
to�meet�many�potential�business
partners�all�in�the�same�venue.

(USA)

(Switzerland) (Taiwan)

(Japan)



The�Most�international�show�in�Japan

Best�edition�for�Christmas�demand
Full-size�show�with�9�kinds�of�shows

Dates:�Jul.�2(Wed)�-�4(Fri),�2025
Venue:�Tokyo�Big�Sight,�Japan

The�first�trade�show�in�Japan�in�2025
Concurrently�held�with�
��������������������Cosmetics�&�Jewellery�show

Dates:�Jan.�15(Wed)-17(Fri),�2025
Venue:�Tokyo�Big�Sight,�Japan

The�largest�show�in�western�Japan

Only�one�option�for�entering�Osaka
The�best�show�for�companies�
������������������������������aiming�at�OEM�order

Dates:�Sep.�24(Wed)-26(Fri),�2025
Venue:�INTEX�Osaka,�Japan

�Three�shows�in�a�year!





Dates:�July�2�(Wed)�-�4�(Fri)�2025





Promoting�
your�own
brand

Acquiring�
OEM/ODM
order

��Big�market/order

starting�the�
���first�step�in�Japan

��OEM�order�
��from�manufacture

���ODM�order�
����for�store�brands

Your�Purpose Aiming�at... Best�show�
for�you

Choose�your�best�show�



Raw�Space
Rental�Display�
Expo�Master�(basic)�

JPY�1,089,000
JPY�����506,000
JPY��������55,000

Total JPY��1,650,000

�Participation�Cost
0.5�booth�(3m�x�2.7m)

1�booth�(6m�x�2.7m)

Raw�Space�
Rental�Display
Expo�Master�(basic)�

JPY�544,500
JPY�253,000
JPY����55,000

:
:
:

Total : JPY�852,500

:
:
:
:

[Rental�Display�equipment]

[Rental�Display�equipment]

(approx.,�USD�5,500)�

(approx.,�USD�10,650)�

What�is�
“Expo�Master?”

https://lp.rxjapan.jp/content/dam/sitebuilder/rxjp/rx-japan/doc/24/ExpoMaster_EN.pdf
https://lp.rxjapan.jp/content/dam/sitebuilder/rxjp/rx-japan/doc/24/ExpoMaster_EN.pdf
https://lp.rxjapan.jp/content/dam/sitebuilder/rxjp/rx-japan/doc/24/ExpoMaster_EN.pdf
https://lp.rxjapan.jp/content/dam/sitebuilder/rxjp/rx-japan/doc/24/ExpoMaster_EN.pdf


JPY��1,633,500
JPY������759,000
JPY��������55,000
JPY���2,447,500

JPY���2,178,000
JPY���1,012,000
JPY��������55,000
JPY��3,245,000

Raw�Space�
Rental�Display
Expo�Master�(basic)�
Total

�Participation�Cost
1.5�booth�(9m�x�2.7m)
Raw�Space�
Rental�Display
Expo�Master�(basic)�

:
:
:

Total :

2�booth�(6m�x�5.4m)
:
:
:
:

[Rental�Display�equipment]

[Rental�Display�equipment]

(approx.,�USD�16,400)�

(approx.,�USD�21,650)�



Start�your�business�in�Japan！




