
Tips for Making the Most of Your Exhibitor Dashboard!
The Exhibitor Dashboard allows you to view access trends to your company page on the Exhibitor & Product Directory and track lead 
acquisition status. Make full use of each feature, check regularly, and save results (e.g., screenshots) to help improve your exhibition 
performance.

DIGITAL SERVICES / EXHIBITOR DASHBOARD

To maximize effectiveness, make sure to enhance 
your registered information under 

Edit Profile Page to make your company page 
more attractive!

Register and edit 
via Exhibitor Hub

The Exhibitor Dashboard offers three key features:

•Overview 

•Profile Viewers [NEW] 

•Benchmark Analytics [NEW] 



DIGITAL SERVICES / EXHIBITOR DASHBOARD

You can check the total 
number of leads acquired, 
as well as their job 
function*, ratings, and daily 
summaries.

*Analysis axes may vary depending on 
the show.

You can also monitor how often your company page is viewed on 
the Exhibitor & Product Directory.
Regularly review these figures, update your registered 
information, and use the data to improve booth operations 
during the show.

Based on the data, you can plan ahead:

< Example >

Overview -Check the number of views or detailed leads acquired via digital tool

For each registered product, 
you can view:
•Number of views
•Number of “Addition to 
 show plan”

・Decide which materials to bring   ・Arrange product displays 
・Assign booth staff ・Create effective catchphrases 
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DIGITAL SERVICES / EXHIBITOR DASHBOARD

Check in advance which companies are 
showing interest before the show 

and use this insight to plan your strategy!

•Share information with your sales team 
•Identify interested companies and develop 
marketing strategies 
•Consider reaching out directly via their main 
phone number 
•Compare with companies that actually 
visited your booth and review your page 
content after the show

*This tab becomes available once all settings are 
complete and at least three companies have been 
identified.
*Only company information identified through IP 
addresses and third-party data can be viewed.
*Displayed company information is publicly available 
data.

＜EXAMPLE＞

Profile Viewers -Company Information of Visitors to Your Page
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DIGITAL SERVICES / EXHIBITOR DASHBOARD

Use the dropdown to change the 
analysis axis* and check your 

position from multiple 
perspectives against companies 

in the same category.

*Available analysis axes may vary by the show.

•Profile views 
•Product views 
•Website clicks 
•Number of “Favorites”
•Times recommended 
•Recommendation views 
•Recommendation clicks 
•Number of leads 

Items you can compare: To use this feature, you need to 
register for the Matchmaking!

Please complete the required fields in the 
“Matchmaking” section located in the center of the
 Edit Profile Page on Exhibitor Hub,

Benchmark Analytics -Compare Your Company with Competitors
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